












http://blog.pizzahut.com/press-center/pizza-hut-announces-new-social-ordering-platform/
https://www.youtube.com/watch?v=1V1oNGOVo-4&index=2&list=PL0D74B5C94759942A


https://venturebeat.com/wp-content/uploads/2016/07/whole-foods.png
https://www.mediapost.com/publications/article/262862/triden
https://www.mediapost.com/publications/article/262862/triden


http://www.adweek.com/digital/dove-and-twitter-built-tool-measure-how-positive-or-negative-your-tweets-are-170165/
http://www.adweek.com/digital/dove-and-twitter-built-tool-measure-how-positive-or-negative-your-tweets-are-170165/
https://www.youtube.com/watch?v=ENau7AkayN8


https://blog.hubspot.com/marketing/ingenious-microsite-examples
https://blog.hubspot.com/marketing/ingenious-microsite-examples
https://blog.hubspot.com/marketing/ingenious-microsite-examples
https://blog.hubspot.com/marketing/ingenious-microsite-examples


http://www.adweek.com/agencyspy/morton-salt-partners-with-ok-go-ogilvy-for-branded-music-video/121417
http://www.adweek.com/agencyspy/morton-salt-partners-with-ok-go-ogilvy-for-branded-music-video/121417
https://www.youtube.com/watch?v=bnYg752URcE&feature=youtu.be
http://mbryonic.com/best-vr/


https://www.youtube.com/watch?v=XRik3h5M-qU
http://mbryonic.com/best-vr/
https://www.youtube.com/watch?v=cr3V4xt2710&feature=youtu.be
http://mbryonic.com/best-vr/


https://www.ketto.org/fundraiser/ISHfarmcil


https://www.ellenmacarthurfoundation.org/case-studies/reep
http://www.montblanc.com/en/discover/specials/augmented-paper.html


https://www.youtube.com/watch?v=awHhe00V_1s
http://theinspirationroom.com/daily/2014/staedtler-pencils-where-it-all-begins/


http://nationaltraveller.com/index.php?option=com_k2&view=item&id=395:true-colours-campaign
http://printmonthly.co.uk/News/Output/3432/designers dream-from


http://www.campaignbrief.com/2011/04/artline-releases-april-fools-d.html
http://www.printingnews.com/press_release/11017832/mohawkdebuts-new-campaign-supporting-makers-and-celebrating-the-culture-of-craft


http://www.campaignbrief.com/2011/04/artline-releases-april-fools-d.html
https://www.stabilo.com/com/stories/stabilo-3d-colors/


http://thewindow.barneys.com/connor-stationery-app/


https://www.youtube.com/watch?v=vDNzTasuYEw


http://www.eventmarketer.com/article/method-rolls-out-laundry-smarts-campaign/
http://www.licensing.biz/news/read/unilever-reveals-wall-s-funny-feet-ice-cream-scented-car-


https://techcrunch.com/2014/03/21/ibeacons-arent-just-for-retail-placed-lets-you-use-them-as


http://www.mmaglobal.com/case-study-hub/case_studies/view/41445
http://www.mobilemarketer.com/ex/mobilemarketer/cms/news/advertising/10211.html


http://www.campaignlive.com/article/parenting-app-mush-secures-brand-partnership-unilever
https://www.youtube.com/watch?v=G1z2Od5lIsA


https://www.becausexm.com/blog/great-experiential-marketing-nivea-s-wearable-protection-ad




https://www.indusnet.co.in/

